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the attraction and/or destination.  The internet and billboards also appear to be important 

sources of information for consumers. Note in particular the relatively low effectiveness of 

several forms of media ads, including radio, direct mail, etc.  These findings are summarized 

below graphically in Figure 12 by number of respondents using a specific information source. 

 

 

 

Figure 12 -  Influential Information Sources (n=903) 
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